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SWOT Analysis and Landscape Planning for Tourism Development of
the Industrial Wasteland in Suburb

CHEN Liangming', ZHANG Yichuan’, FENG Lei', QIAO Lifang’
(1. School of Resources and Environment, Central South University of Forestry and Technology, Changsha
410004, China; 2. College of Landscape A rchitecture of Henan Institute of Science and Technology, Xinx—
iang, Henan, 453003, China)

Abstract: T he suburb industrial wasteland has high potential travel value, the industrial wasteland in suburb is developed for
tourism land is a new government method that has the broader application prospect. Taking an industrial wasteland lies in phoe-
nix-spring area of Xinxiang city as a case, the superiority and inferiority, opportunity and challenge of suburb industrial waste-
land faced with were analyzed using the SWOT analytic method. According to the SWOT matrix (segmentation are the SO ma
trix, the WO matrix, the ST matrix, the WT matrix), the basic tourism development strategy of the suburb industrial waste-
land were determined. The tourism landscape planning of an industrial wasteland lies in phoenixspring area of Xinxiang city
was Instructed with the SWOT analysis result, it was transformed a tourism place collect ing economic production, ecological
protection, culture and education, scientific research, disaster prevention, etc values.
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